How we
Create value

Today's consumers and enterprises are switching easily between
multiple channels, screens and devices, expecting more seamless
experiences from the brands they engage with. To better reach and
build relationships with our customers, we need to lead disruption
and anticipate their needs. Grameenphone believes that connected
societies are empowered societies.

We've built a culture at
Grameenphone that values a commitment to our customers, diversity
and inclusion, and a responsibility to our community and environment,
At Grameenphone we believe in creating value for all stakeholders
such as our shareholders, customers, employees, the public sphere
and communities, suppliers, people driving innovation.

For Our Society
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Social media campaign
generated more than

Nationwide
Enrichment Programme

Child online safety
directly educated more than

590,000
Students
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Empowering the
start-up community through

GP Accelerator Programme Supporting
communities
around our
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For Our Customers

Expanding our
coverage and breadth
population coverage in Bangladesh
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In our operations we have:
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We successfully implemented 100%
data-enabled network across the country

connectivity

We have invested
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in 2019 to rollout 4G LTE sites,
expanding 26 and 3G coverage,
capacity enhancement, as well
as building higher IT readiness
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Governance Excellence

Total Shareholder —_ Best Telecom Brand in
Bangladesh
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Bangladesh Brand Forum
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Business Performance

I For Our Employees ]
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We sutr;]ported Employees spent
more than

118 classroom
. 64 sessions with
Launched a ChatBot in Work

Chat (Workplace messenger) -

the ‘One-Stop-Solution’ to all students through 1 02’ 0 0 0 +

Governance

queries on policy, benefit, and our internship . <
HR services on the go! programme this year Hours of total Learning g
®

Average Hours per employee
spent on e-learning

10+8% %&

Children accommodated
in Day Care Centre

Partnership with leading learning platforms to provide employees

Additional Information

with Company sponsored diverse e-Learning library
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